
Enrolling Eligible Children & Teens in Medicaid 
and CHIP Year Round  



Agenda 

 Medicaid and CHIP Enrollment at a Glance 

 The Big Push: Kids and Teens Enroll Year Round! 

 How YOU Can Get Involved 

 Ideas for Outreach and Enrollment 

 Outreach and Enrollment Activities - Grantee in 
Focus: Foundation for Positively Kids 

 Telling the Story of Enrollment: Children’s 
Defense Fund–Texas 
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Medicaid and CHIP Participation 

Children’s Medicaid/CHIP Participation Rates for 
the Nation, 2008-2012 

Source: Analysis of the Urban Institute Health Policy Center’s ACS Medicaid/CHIP Eligibility Simulation 

Model based on data from the Integrated Public Use Microdata Series (IPUMS) from 2008 to 2011. 



Find Your State’s Participation Rate 

4 

 Go to 
InsureKidsNow.gov  

 Right-hand side: 
“Spotlight” 

 

 

 

 

 

 

http://www.insurekidsnow.gov


Why Now? 

 Medicaid and CHIP enrollment is available 
year round 

 Families with eligible parents, children and 
teens may not realize there is no deadline 

 In states expanding Medicaid, more parents 
will now be eligible 
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Connecting Kids to Coverage 
Campaign 2014 

MEDICAID/CHIP ENROLL ANYTIME  
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Marketplace 
Enrollment 

October 1, 2013 
– March 31, 

2014 

Medicaid/CHIP 
Year Round 
Enrollment 
April – May 

2014 

 

Back-to- 
School 

June – August 
2014 



Connecting Kids to Coverage  

National Campaign Resources  



“Kid in Charge” Flyers 
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“Kid in Charge” PSA 

 Radio PSA and radio readers available in 
English and Spanish 
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Target Markets 
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Las Vegas, NV 

Telluride, CO 

Dallas, TX 

Tampa, FL 

Detroit, MI 



How YOU Can Get Involved 
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 Help spread the word to eligible families 

 Plan outreach and enrollment activities 

 Customize materials with local information 

 Social media graphics and posts 

 Web buttons for your organization’s site 

 Radio PSA and live radio readers 

 Web video 

 Connect with your local application assistors to 
refer families! 



Order Your Materials TODAY 
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 Print materials available to download or customize: 
insurekidsnow.gov/professionals/outreach/strategies
/index.html 

 Available in English and Spanish 

 Some materials available in Chinese, Korean and 
Vietnamese 

 Additional translations coming soon – Tagalog, Haitian 
Creole, Portuguese and Hmong 

Customization Guide: 
insurekidsnow.gov/professionals/outreach/strategies/cu
stomization_guide_.pdf  
 

http://insurekidsnow.gov/professionals/outreach/strategies/index.html
http://insurekidsnow.gov/professionals/outreach/strategies/index.html
http://www.insurekidsnow.gov/professionals/outreach/strategies/customization_guide_.pdf


Outreach to National Organizations  
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Sample Partner Activities: What You Can Do 

Include Campaign information in your organization’s 
newsletter or e-blast.  

Distribute Campaign Materials through places 
where your organization works. 

Share Campaign Social Media Posts with your 
organization’s Facebook and Twitter followers. 

Connect with application assisters in your 
community to establish a referral system.  
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Contact us if you need help getting started: 
InsureKidsNow@fleishman.com 

mailto:InsureKidsNow@fleishman.com


Campaign Field Desks 
Call:  1-855-313-KIDS  

Email: InsureKidsNow@fleishman.com 
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mailto:InsureKidsNow@fleishman.com


Poll 
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 What resources are you most likely to use 
in your outreach? 

 

 What other resources would your 
organization find useful for your outreach 
and enrollment efforts this spring? 
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Questions & Answers 



Outreach and Enrollment Activities 

 Grantee in Focus: The Foundation for 
Positively Kids, Las Vegas, NV 

 Yvonne Moore, Vice President Patient 
Relations 

 

 

 

 

 

18 



About Positively Kids 

A non-profit, children’s health agency providing a 
variety of healthcare services for children throughout 
Clark County since 1996 

Employs only board-certified pediatric physicians and 
licensed nurses and social workers to provide care in 
programs 

Partnering with the Clark County School District (CCSD) 
to provide children’s well and sick healthcare at three 
elementary school-based health clinics (SBHC) 
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Tips, Tools and Tactics  
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 Keep your eye on the prize! 

 Make applying as accessible as possible 

 Use tools you know are effective for 
outreach 

 Organize and communicate with your team 

 Streamline paperwork when possible 

 Follow up with team and clients 

 

 



Clark County School District 
Partnership (CCSD) 

Initial Strategies 

• Media launch to inform community of PK-HIP roll-out. 

• Introductory letters and scheduled CCSD site visits with school 
administrators. 

• In mid-November, school release forms were sent home with children in 
their backpacks to screen families for insurance referrals. 

Informational Seminars 

• Monthly programs are held at Clark County schools to provide information 
about the Affordable Care Act (ACA) and the benefits of securing health 
insurance for children and families by enrolling in Medicaid or Nevada 
Check Up.   
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School Release Form 
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Channels 
for 

Referral 
Referral 
Source  

(PK-HIP) 

43 CCSD  
Target 

Schools 

Media  
Promotion 

Word of 
Mouth 

SBHC and 
Child 

Haven 

CBO  
Community  
Referrals 

Other  
PK 

Programs 

PK-HIP  
Marketing  
Materials 

State  
Agency 

Nevada  
Health Link 



“Be Positively Covered”   
Materials/Message Distribution 
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 Email blasts to school leadership 
 Video clips posted to school system websites 
 PSA scripts for parent phone broadcast 

system and CCSD Newsletters 
 Posters in target school offices, multipurpose 

rooms, nurses/social worker offices 
 Flyer and palm card distribution at events 
 Spring paid media launch (radio, TV) and 

press outreach in English and Spanish  



“Be Positively Covered”  
Activities and Events 

 Immunization week events and health fairs 

 Title I school activities 

 The Village (monthly food distribution) 

 New school enrollment orientation and 
teacher in-service presentations 
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“Be Positively Covered”  
Looking Ahead 

Follow-up and Feedback 

 End-of-the-year meetings with staff from 
targeted schools for feedback 

Preparing for Summer 

 Identify year round schools for outreach 
during the summer 
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Community Partners 
 Salvation Army 

 Southern Nevada Health Department  

 Ramirez Group, CARE, Latino 
Chamber of Commerce 

 AmeriCorps Member   

 Boys & Girls Club  (14 club sites) 

 Computers for Kids, Inc. 

 Southern Nevada United Way 

 City of Las Vegas and Metro Police 

 Maternal Child Health Women’s 
Coalition 

 Southern Nevada Immunization 
Health Coalition 
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“The Village” Partners:  
Elaine Wynn, Communities 
and Schools, Eye Care 4 
Kids, Three Squares, Future 
Smiles, After-School All-
Stars, and PK-HIP travel 
monthly to various schools 
 



Contact Us 
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Contact Yvonne Moore, MSW 
Vice President of Patient Relations 

 (702) 525-7873 
yvonnemoore@positivelykids.org 

mailto:yvonnemoore@positivelykids.org
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Storybanking: Using Personal Stories in Outreach 
and Enrollment 



What Makes a Good Story? 

Engaging story 

 Clear narrative 

 Health needs that are addressed 

 Security/peace of mind  

Effective spokesperson 

 Comfortable speaking and answering 
questions 

 Someone who others can identify with 
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Why Details Matter 

Health-related 

 Surgery, medicine and doctor access 

 Ongoing care 

 Have they used their plan yet? 

Personal demographics 

 Race, age, citizenship 

 Income  

 Family details 
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Telling the Story of Enrollment 

 Children’s Defense Fund–Texas, Houston, 
TX  

 Laura Guerra-Cardus, Associate Director  

 Anat Kelman Shaw, Communications 
Director  

 

 

 

 

 

 

 

32 



Storytelling:  
Questions to Think About 

Why collect personal stories? 

Who should collect stories? 

Where do we collect stories? 

How to collect stories? 
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Impactful Use of Stories 

Stories are informative, transformative and 
they bring people together. 

 Move policy 

 Raise public awareness/outreach and 
enrollment 

 Empower families 

 Earned media – reporters love them! 

 Fund development 
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Steps for Collecting Stories 

1. Get Staff Buy-In   

• Everyone must buy in to the 
vision (policy, outreach, 
communications, 
development staff, volunteers)  

• Best staff to lead story 
collection efforts are those 
who have the greatest contact 
with families 

• If you don’t have a lot of 
contact with families, engage 
your partners who do 

2. Develop Database 

• Helps identify the questions 
you need to ask 
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Steps for Collecting Stories, continued 

3. Develop the 
Story Collection 
Forms  

• i.e. Family intake 
forms 

• Must be simple or 
won’t be used 

4. Use Them! 

• Share them with your organization 
as the reporter liaison or a 'story 
bank' partner as the liaison 

• We recommend always ensuring 
family permission for every time 
the story is used  
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Best Practices in Story Collection  

ALWAYS treat people with dignity, courtesy and respect  

• The stories or images you collect do not belong to you. They are the 
experiences of real people with rights and feelings 

Relationships matter 

• A person may be more willing to share their story if you help them in 
some way. Help them to understand why their experience matters and 
how they are part of a greater whole. Building trust, especially among 
those disenfranchised and disconnected, is important 

Steward the relationship carefully  

• You may lose a person and the ability to use their story if you mistreat, 
overburden or overuse them 
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Best Practices in Story Collection 





It may be 
appropriate to 

overprotect 
people  

• Shift manager at Pizza Hut  shift manager at a 
national restaurant chain 

• Has schizophrenia  lives with mental illness 

 

If the subject of a 
story is a minor, 
special attention 

is needed  
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• There are international guidelines for journalists 
reporting on children: 
www.unicef.org/media/media_tools_guidelines.html

http://www.unicef.org/media/media_tools_guidelines.html


Practical Story Collection Tools 
 Google Doc spreadsheet template: 
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Primary 
Liaison to 
Story 
Sharer 

Story 
Sharer 
Name 

Story 
Sharer Age 

Story Summary Has an 
uninsur
ed child 
under 
19? 

Special 
Notes 

Story last 
used… 

Permission 
to quote or 
summarize? 

Willing to 
Speak to 
Reporter? 

Laura G.C. Anat K. 36 Mother of 2 
children under 
age 5; both got 
CHIP through 
Healthcare.gov 

no Oct 1, 2013 yes yes 

Story 
Sharer 
City 

Story 
Sharer Zip 

Story 
Sharer 
Phone 

Story 
Sharer 
Email 

Preferred 
Method 
of 
Contact 

Language(s
) spoken 

Sourc
e Org 

Source 
Contact 
Name 

Sourc
e 
Email 

Sourc
e 
Phone 

Photo
? 

Houston 77009 713…. akelman
@.... 

Phone 
after 
10am 

English, 
Spanish 

CDF-
TX 

Vicki J. vjohns
on@... 

713… 



Practical Story Collection Tools 
 Simple online form: 
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Blogs, Social Media, Tumblr, Facebook 
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Create visual stories with photos and text overlay 
(http://letsenrolltx.tumblr.com) 



http://letsenrolltx.tumblr.com


Outreach Videos 
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http://www.insurekidsnow.gov/nationalcampaign/
campaign_outreach_video_library.html  

http://www.insurekidsnow.gov/nationalcampaign/campaign_outreach_video_library.html
http://www.insurekidsnow.gov/nationalcampaign/campaign_outreach_video_library.html


Four Key Takeaways 

1. Once set up, story collection can be 
simple! 

2. Stories are incredibly helpful and worth 
the investment! 

3. Caring for the story sharers is key! 

4. If you need help, partner with others who 
have story collection tools! 
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Poll 

 How do you use personal stories? 
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45 
Questions & Answers 



Thanks! 
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