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Back-to-School Tips from the Connecting Kids to Coverage National Campaign

Are you thinking about Back-to-School events that you can plan or promote in your community?
Leading up to the first day of school and beyond, the Connecting Kids to Coverage National Campaign
will deliver a new tip straight to your inbox with ideas on how you can use Campaign resources as
students and parents prepare for the new school year. It’s as easy as 1-2-3!

Campaign Resource Tip #1: Reach Out to News Outlets with Our Media Tools

Reach out to local media to spread the word about your activities and promote the importance of health
coverage in preparing children for a new school year. The Connecting Kids to Coverage National
Campaign has tools you can use in your media outreach.

1) Media advisories and press releases. Local media outlets will post event information on
community calendars and may send reporters to cover your event. Make sure they hear about your latest
enrollment efforts! Prepare a media advisory and send it around to multiple news sources in your
community — and don’t forget ethnic news outlets. Use the Campaign’s press release with information
about Medicaid and the Children’s Health Insurance Program (CHIP) and add your event details. Be
sure to include a description of what will take place, how many people are expected to attend and what
you have planned after your next event. If you need tips on how to work with the media, watch our
webinar Using Media Outreach to Amplify Outreach and Enrollment Efforts.

2) “Live-read” scripts for radio or TV. Contact your local radio and TV station managers and
encourage them to announce your events on air. Add your organization’s custom information to the
Campaign’s “live-read” scripts for a 15-, 30-, or 60-second announcement in English or Spanish. Ask if
stations are willing to donate broadcast time to air the Campaign’s radio or TV public service
announcements.

3) Template news article. Local news outlets are always looking for newsworthy content, and Back-
to-School season is a great time for articles relevant to children’s health. Contact your local community
papers and ask them to run a feature on free or low-cost health coverage for eligible families. You can
customize our template newsletter article (available in_English and Spanish).

Get started today! Visit InsureKidsNow.gov to jumpstart your media outreach efforts about free or low-
cost health coverage for children and teens during the start of the school season and all year-round. If
you want even more tips, check out the Back-to-School Booster Catalogue. And remember, these media
tools are just some of the new outreach resources from the Connecting Kids to Coverage National
Campaign.



http://www.insurekidsnow.gov/professionals/media_advisory_final_508.docx
http://www.insurekidsnow.gov/professionals/press_release_final_508.docx
https://www.youtube.com/watch?v=Y5Db7QcvdJw
http://www.insurekidsnow.gov/professionals/outreach/strategies/ckc_psa_live_read_scripts_508.pdf
http://www.insurekidsnow.gov/professionals/outreach/strategies/ckc_psa_live_read_scripts_-_general_spanish.pdf
http://www.insurekidsnow.gov/professionals/outreach/strategies/tv_and_radio_psas.html
http://www.insurekidsnow.gov/professionals/outreach/strategies/tv_and_radio_psas.html
http://www.insurekidsnow.gov/professionals/ckc_year-round_enrollment_ready-made_article_for_ikn.pdf
http://www.insurekidsnow.gov/professionals/ckc_year-round_enrollment_ready-made_article_for-s.pdf
http://www.insurekidsnow.gov/professionals/back_to_school.html
http://www.insurekidsnow.gov/professionals/back-to-school_boosters_%E2%80%93_weekly_tips_for_outreach.html
http://www.insurekidsnow.gov/professionals/back_to_school.html

Stay Connected With the National Campaign — In 3 Easy Steps
e Follow the Campaign on Facebook and Twitter. Don 't forget to re-tweet or share our messages
with your network or use our #Enroll365 hashtag in your posts.
e Share our materials widely. We have more than 50 National Campaign resources available,
including translated print materials, to use in outreach and enrollment efforts.
e Contact us to get more involved with the National Campaign at InsureKidsNow@fleishman.com
or 1-855-313-KIDS (5437).

The Connecting Kids to Coverage National Campaign Notes eNewsletter is distributed throughout the
year and provides updates on National Campaign activities. If a friend or colleague forwarded this email
to you, sign up to receive this eNewsletter directly to your inbox.



https://www.facebook.com/InsureKidsNow
https://twitter.com/IKNGov
http://www.insurekidsnow.gov/professionals/outreach/strategies/index.html
mailto:InsureKidsNow@fleishman.com
https://public-dc2.govdelivery.com/accounts/USCMS/subscriber/new



